


CHALLENGE

Reaching a hip/young audience that is near the Swatch UK 
stores in and around London, with the goal to bring more 
visitors to the physical stores and stimulate purchases. 
Another goal was to, on national level and several other 
large cities, generate awareness. The target audience for 
this campaign was aimed at men/women between 20-35 
years of age. 

Alongside the mobile campaign out-of-home activities were 
launched on all of the relevant tube stations in high-footfall 
areas around the two flagship stores in London. Swatch 
has also indicated that they have a very strict policy around 
the association with other websites and applications. 

Target areas: 
Primary focus: London – Oxford Circus + Regent Street 
Hyperlocal  supported by Out-Of-Home (OOH) 
London – City Targeting 
Edinburgh – City Targeting 
National – Targeting other relevant Cities for Swatch



SOLUTION

In order to achieve the goals of Swatch, a whitelist was built 
with a selection of several thousands of relevant publishers 
with whom Swatch could be associated – and to insure 
brand safety. The campaign was split into multiple 
strategies in which each city or location had it’s own 
approach. Geo-fences were applied along with 
demographic targeting. For the two flagship stores, 
hyperlocal geo-fencing was used with radiuses varying 
between 300-500 meters around the desired locations of 
multiple tube stations and the stores.  

These locations were supported by out-of-home activities. 
The creatives that Targetoo developed and utilised for this 
campaign were completely tailored to match with the 
design and theme of the Swatch ‘Mechanical Revolution’. In 
the creatives the users were able to get a preview of the 
new watch-line as well as click on the store locator to find 
the nearest Swatch store or click through to their website.
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RESULTS

Per targeted area different results were achieved. The 
CTR’s varied per strategy within the targeted audience of 
male/female between 20-35 years:   

Primary focus: London – Oxford Circus + Regent Street 
(OOH supported, hyperlocal campaign) average CTR of 
0.91% 

London: average CTR of 0.36% 
Edinburgh: average CTR of 0.55% 
National: average CTR of 0.87% 
 
One of the most interesting facts in this campaign is the 
power of the synergy between mobile with out-of-
home(OOH). With the campaign in combination with OOH, 
in Oxford Circus and Regent Street – London, we can see 
that the usage of the store-locator was 50.15% higher 
compared other areas within the same city. In these other 
areas the average usage of the store locator was 1.03%. 

Another interesting fact is that the CTR of the hyperlocal 
campaign was a lot higher compared to other highly 
competitive cities and areas. This is a great demonstration 
of the OOH/Mobile Synergy.

The CTR of the national campaign, targeted to more quiet – 
yet relevant – cities, was mostly to thank to the less 
competitive nature of those areas. Swatch has noticed a 
substantial difference in the amount of visitors in the stores 
within areas where mobile advertising was applied (both 
nationally as hyperlocally).



Bulletpoints/summary

Challenge 
- Reaching the target audiences: male/female between 

20-35, interest in technology/fashion 
- Focus on attracting target audience to visit the physical 

stores using the store locator 
- Increase sales in Swatch stores 

Solution 
- Location based campaign, hyperlocally targeted to 

London Oxford Circus + Regent Street. Combined with 
OOH. 

- Location based campaign, targeted to relevant locations: 
London, Edinburgh, National (e.g. Birmingham and other 
cities) 

- Utilisation of creatives that seamlessly fit with the OOH 
activities as well as the ‘Mechanical Revolution’ theme of 
Swatch 

- Use Stor locator to guide new potential customers to the 
nearest Swatch stores 

Results 

- CTR’s: Varying between 0.36% (Urban areas) and 0.91% 
(with OOH Combination) 

- Average usage storelocator: 1.03% 
- Average usage storelocator in combination with OOH: 

1.55%



TARGETOO NL 
Danzigerkade 221        1013 AP Amsterdam

TARGETOO UK 
1-2 Broadgate               E2CM 2QS London

TARGETOO DE 
Kurfürstendamm 21                    10719 Berlin

Contact Viktor Wubbe  +31 (0) 62 422 5307  vwubbe@targetoo.nl 

  
Y O U R  B U S I N E S S  I S  O U R  C O N C E R N


